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Dave Burke

407 Holland Lane #517, Alexandria, VA 22314 | dave@daveburke.com | 401-404-4432

Leader of web product design and management; frequent speaker on web product design and development; broad background in marketing, creative, and technology; expertise in user experience design.



Skills/Expertise:
	· User experience design

· People management

· Agile project management

· E-mail marketing

· E-Commerce

· Customer self-service


	· Content/Branding strategy

· Interaction design

· Information architecture

· User research

· Usability testing

· Web analytics


Major Achievements:

Web product time to market. Reduced time to market for web products by 75% through the implementation of streamlined, repeatable project methodology, including Agile.

User Experience practice. Built the user experience practice at The Washington Post, including role definition, hiring, training, best practices, and intra-organizational advocacy.

Web analytics. Implemented web analytics systems, reporting, and analysis practices for Washington Post web products. Analytics products include Omniture, Coremetrics, WebTrends, and Google Analytics.



Professional Experience:

Corporate Executive Board, Arlington, VA (2010–Present)

Director, Online Experience. Represented the user experience in a firm-wide website redesign program; designed and conducted user research; managed interaction and visual design; reviewed numerous research and design deliverables; acted as a primary contact with user experience vendor (Adaptive Path); acted as Product Owner on Scrum team creating a new customer-facing web application. 

The Washington Post, Washington, DC (1997–2009)

Started as a copywriter in Marketing Creative Services, then steadily moved up to more responsible, more web-focused positions. Most recently:
Manager, Web Solutions. (2004–Present)

Lead a team of 13 — writers, designers, information architects, and developers — in the design, construction, maintenance and measurement of Washington Post web products.

· Led user research and experience design for major e-commerce projects, including customer-facing websites integrated with enterprise back-end systems such as SAP

· Managed innovation projects to create web and real-world communities around newspaper content, and monetize them through events and product sales  

· Implemented agile project methodology for faster turnaround of website projects

· Led implementation of an enterprise collaboration platform (wiki, blogging, social networking) including project management, configuration, information architecture, and user training.

Online Creative Manager/Information Architect. (2000–2003)

Designed user experience of Washington Post websites and web applications. Oversaw day-to-day content creation; managed freelance creatives to deliver projects on time and budget; advised business departments on matters of user experience and internet marketing.

· Designed the UX for the first Washington Post classified advertising e-commerce site. Interactions included registration, ad selection, ad composition, and credit card purchase. Deliverables included site maps, screenflows, and wireframes.

· Designed and implemented marketing microsites to support special products

· Managed the design and development of The Washington Post's online store. Work included project planning, interaction design, direction of photo shoots, direction of visual design and copywriting, primary contact for shopping cart vendor, and primary contact for clients.

Web Content Coordinator. (2000)

Wrote, designed and coordinated content for Washington Post websites; represented the UX perspective on IT project teams.

Copywriter, Marketing Communications. (1997–1999)

Wrote copy for print, web, and broadcast to support Washington Post sales and marketing goals; developed strategy for company and product branding efforts.

Metro Group International, Charlotte, NC (1995–1996)

Copywriter. Researched, wrote and managed four corporate newsletters; wrote copy for advertisements, marketing and PR materials; participated in client presentations.

Education:

University of North Carolina at Wilmington

B.A., English/Creative and Professional Writing

Certifications:

Scrum Master: Completed training and received certification in this agile methodology for application development.

Targeted Selection. Certified to conduct behavior-based interviews with job candidates, and lead the hiring process according to this methodology. (Washington Post)

ITIL Fundamentals. Certified in the ITIL framework for customer-aligned delivery and management of IT services.

More information:

Speaking materials and portfolio samples available on daveburke.com.

